
 
 
 
Branding Guidelines  
Approval date: June 2026  
 
 
This document contains guidelines on the following: 

• Institution Name 
• Colors 
• Logo 

 
 
Questions, use, or press inquiries:   

Craig S. Doty, Senior Director of Brand Advancement and Alumni Engagement 
cdoty@cbts.edu or marketing@cbts.edu  
8620 W. 110th Street, Suite 200, Overland Park, Kansas 66210 
Direct: 913-667-5703 
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Institutional Name 

The institution should only be referenced as “Central Seminary”.  

Other name variations: 

• “Central” is only permitted after you have referenced full name of Central Seminary 
prior to the first use of Central on the document. 
 

• “Central Baptist Theological Seminary” should only be used by Central internally 
when the full name is required on official documents including financial 
documents, accreditation reports, grant reports or under certain circumstances as 
determined by the Business Office.  
 

• “CBTS” should not be used on any public-facing communication (except when 
referenced as part of website or email addresses). 
 

• Central Seminary should not be referred to as:  
o Central Baptist 
o Central Baptist Seminary 
o Central Theological Seminary  

 

 

 

 

 

 

 

 

 

 

 

 

 



Colors 

Central has an approved set of brand colors that will be implemented across all electronic 
channels, platforms and on all official printed correspondence, promotional materials, 
etc. Items using formerly approved colors including red and gold, including logos, should 
no longer be used whenever possible.  

Central Navy and White are the primary colors and will be used most often. The greens and 
other shades of blues will be used sparingly, most often for design reasons such as 
needing an accent color.  

 

 

 



Logos  

The logo below was refreshed in May 2026. Logos other than the ones below should never 
be used.  

                                   

 

The following logos are permitted for use in special circumstances with permission of the 
Brand Advancement department.   

    

Additional Central logos include those for Buttry Center and Antioch Center, and others 
used for special events or campaigns.  

                            

 


