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* WHERE DO OTHERS

SOCIAL BAROMETER

STAND ON YOUR ISSUE? Identify Individuals and Groups
* WHAT ARE YOUR AIMS WITH EACH?

ARE YOUR TACTICS CONSISTENT WITH THESE AIMS?
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AIMS

I wish to acknowledge inspiration from David H. Albert:
PA, 1985.
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AIMS

“People Power — Applying. Non Violence Theory” New Socicty Publishers, Philadelphia,
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